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LittleMissMatched: Leading the Creative Revolution
New York, NY – LittleMissMatched, the innovative fashion and lifestyle label that launched with the simple mission of encouraging creativity and celebrating individual style, continues to take the industry by storm and inspire its fans, ages 1-101, every day. 

In 2004, the whimsical brand began selling coordinated, yet non-matching socks in odd numbers to encourage girls of all ages to express themselves through mixing and matching.  “Socks were a wedge for us to break into the market and encourage a playful yet safe outlet for teens and tweens to express themselves.  It’s more than mixing stars with stripes and polka dots with hearts, it’s about being bold and letting you be you,” explains CEO and Co-Founder, Jonah Staw. 

The anything-goes fashion phenomenon struck a chord with more than just teens and tweens – both the young and young at heart began to mix and match and let their inner child come out to play.  

In just five short years, the company expanded beyond socks to accessories, apparel, room décor, books, baby and more.  Through a bold use of color, creativity in design and product innovation, LittleMissMatched has distinguished themselves in the market with their motto of "nothing matches, but anything goes".   Fuzzy gloves are sold in sets of three to avoid the worry of losing one and leaving a hand out in the cold, while a single "bed-in-a-bag" creates up to 192 fun combinations through its reversible and split half pattern elements.  

In 2009, LittleMissMatched reached its biggest milestone to date by opening five stores in some of the most highly trafficked areas in the country.  With stores in Disneyland, Disneyworld, Chicago, Washington, D.C. and NYC's Grand Central Terminal as well as their prominent Fifth Avenue location, the stores have become both sought after neighborhood destinations and  tourist attractions.  “As a company based on creativity and self expression, these stores not only depict the entire LittleMissMatched story in terms of product, but also serve as interactive environments for our customers to experience the brand and reveal new discoveries with each returning visit,” says Staw.  Along with their flagship stores, LittleMissMatched has built a strong, interactive online network through its e-commerce site, littlemissmatched.com, and social networks Facebook and Twitter.
LittleMissMatched continues to explore inventive ways to collaborate with its loyal community of customers.  From season design competitions such as Project Sock, where fans are encouraged to submit their most creative sock designs for next season’s collection to the brands own corporate Rock Your Socks Fund, Little MissMatched is committed to building a generation of strong independent thinkers.  The Rock Your Socks Fund provides leadership programming and mentoring to kids across the country.  To celebrate the fund, LMM began petitioning for a "National Rock Your Socks Day", a special day dedicated to creativity and self expression where kids can celebrate their style by wearing mis-matched socks. 
LittleMissMatched continues to be an affordable luxury with prices ranging from $8 for a pack of 3 socks to $110 for a bed-in-a-bag. In addition to their own free-standing stores, select product categories can be found at JC Penney, QVC, Foot Locker, Toys R’ Us, and Babies R’ Us, as well as thousands of specialty stores.  LittleMissMatched can also be found
Celebrity fans include everyone from Rachel Bilson and Willow Smith to Miranda Cosgrove and marketing guru Seth Godin. LittleMissMatched is prominently featured across all press mediums including The New York Times, The Wall Street Journal, InStyle, Parenting, UsWeekly, The Today Show and tweeted about daily amongst their huge social network of loyal fans that grows daily.
For additional information, please visit www.LittleMissMatched.com. 

